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Dear Applicant,

Thank you for your interest in the position of Head of Fundraising & Marketing job share (2 days a week – 6 month fixed term contract) at Womankind. I have pleasure in enclosing an application pack which contains the following:

· Job Description

· Person specification

· Terms and Conditions  

To apply for this position please complete an application form which you can download from our website. The closing date for applications is: Friday 3rd February 2012. Interviews will be held during the week beginning: 13th February 2012. Please send your completed application to Recruitment by email to: recruitment@womankind.org.uk or by post to: Recruitment, Womankind Worldwide, Development House, 56- 64 Leonard Street, London, EC2A 4LT. 

We look forward to receiving your completed application.

Yours faithfully

Sarah Hibberd

Human Resources Manager  
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HEAD OF FUNDRAISING & MARKETING   
(2 days a week - 6 Month Fixed term contract)
Introduction 

This is an established job share post with responsibility for  the fundraising strategy and team leadership plus delivery of key cross organizational projects. The role has been adjusted to a fixed term contract because Womankind is in a period of strategic review and are currently identifying our long-term fundraising needs.  
Job Description

Overall purpose

The Head of Fundraising and Marketing (HFM) will be responsible for the strategic development of all our fundraising and marketing plans and activities. The post is responsible for ensuring  that Womankind is adequately and sustainably funded and to ensure that robust planning takes place to ensure long term sustainability and that its work is suitably communicated to supporters and donors. This post will need to work closely with Senior Management Team (SMT) colleagues to ensure coherence and consistency of approach, ideas and activities.

The Head of Fundraising and Marketing will contribute to the overall leadership and the strategic direction of the organisation as a member of Womankind’s SMT, which is made up of the Head of Policy & Advocacy, Head of Programmes, and Head of Finances & Resources, under the leadership of the Executive Director. 

This post will be tasked with delivering five key areas of responsibility as detailed below.
Responsibilities

1. Organisational and team leadership (30%)

· To contribute towards the leadership and strategic direction of Womankind as a member of the leadership team

· To work closely with the leadership team and colleagues across the organisation to ensure effective internal communications and that fundraising and communications work is understood and aligned/integrated with all areas of Womankind’s work 

· To manage, support and develop the Statutory unit, Direct Marketing Fundraising unit, Major Donors & Trusts unit, ensuring that team members have relevant skills and knowledge, and share learning across the organisation

2. Strategic development and management (25%)

· To lead the strategic planning, management and execution of Womankind’s fundraising and communications work, in order to ensure  long-term and sustainable funding and suitable communication of Womankind’s programme, policy and advocacy work

· To support and facilitate the development of strategies for all aspects of Womankind’s fundraising and communications work

· To support and facilitate sustainable and diverse funding and income streams 
· To ensure the team’s staff and financial resources are effectively directed within Womankind’s organisational strategy 
· To work together with the Programmes, Policy and Advocacy and Finance teams in developing  long term funding strategies and plans for all programmes and policy work
· To work closely with the Head of Finance to ensure that Womankind’s core costs are adequately budgeted and funded

· To provide final fundraising sign off on statutory bids
3. Communications and marketing (15%)

· To ensure all staff promote Womankind’s work in line with its strategy and brand identity
· To ensure that Womankind markets its work to appropriate audiences 

· To ensure that all Womankind’s communications materials accurately reflect the work Womankind is currently engaged in
4. External context & representation (15%)

· To represent Womankind in the media, with high value and major donors
· To ensure that Womankind is up to date with external trends in fundraising, marketing and communications and contributes to debates on these issues as relevant
5. Compliance and governance (15%)
· To work with and service the Fundraising & Communications Committee and the Board of Trustees

· To ensure that Womankind adheres to best practice, charity law and standards in all its fundraising and communications activities

Undertake other responsibilities not outlined above which are commensurate with a role of this nature and which have been discussed and agreed with the line manager.  Must be committed to the mission, vision, values and aims of Womankind Worldwide as it seeks to support and speak out about women’s human rights and development internationally. 

All posts are expected to contribute towards developing a supportive working environment, and demonstrate a commitment to professionalism and respect, transparency and accountability and uphold quality standards as outlined in policies and procedures, and in compliance with Womankind’s Diversity Policy.

Reporting Structure

This position reports to: Executive Director 
This position line manages: This is a team of 6 and line management will be confirmed upon appointment.  
Person Specification

Essential Experience and Skills
· Proven experience of initiating and developing successful programme funding strategies 

· Proven experience initiating and developing successful integrated fundraising and marketing  strategies, campaigns and events 
· Knowledge of UK fundraising environments with at least two years proven experience of fundraising to targets, securing income from trusts, foundations and statutory sources 

· Experience in a leadership position, including experience of leading cross organisational processes and/or projects 
· Significant people management skills, including using a performance management system
· Ability to identify, analyse, problem-solve and respond to external opportunities and challenges, and the ability to translate opportunities into practical plans of action

· Organised, flexible and be able to manage/prioritise own workload and work under pressure.

Desirable

· Working with women’s human rights and/or international development networks in the UK and/or internationally 
· Experience of strategic leadership, long term planning, and thinking 

· Proven ability to represent Womankind externally to a wide range of audiences

· Knowledge of EU and American fundraising environments 
TERMS AND CONDITIONS 

Hours 


 
14 hours per week  
Salary 
£43,150 (pro rata for part time hours and for fixed term contract)
Contract
6 months 
Probationary period

1 month 

Holidays


28 days per annum plus statutory holidays (pro rata)
2

